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veesš : efkeâvneR heeBÛe ØeMveeW kesâ Gòej oerefpeS~ meYeer ØeMveeW kesâ Debkeâ meceeve nQ~

Note : Attempt any five questions. All questions carry

equal marks.

Q. 1. efJeheCeve DevegmebOeeve keâer Øeke=âefle Je #es$e keâer efJeJesÛevee keâerefpeS~

Discuss the nature and scope of marketing

research.

Q. 2. ØeefleJesove uesKeve kesâ efmeæebleeW keâer efJeJesÛevee keâerefpeS~

Describe the principles of report writing.
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Q. 3. ØeYeeJeer efJe%eeheve DevegmebOeeve hej Skeâ uesKe efueefKeÙes~

Write a note on advertising effectiveness research.

Q. 4. efJeheCeve hejer#eCe keäÙee nw ? yeepeej hejer#eCe ceW keâewve meer metÛeveeÙeW

Skeâef$ele keâjvee ÛeeefnÙes ?

What is test marketing ? What information can a

test market provide ?

Q. 5. efJe›eâÙe hetJee&vegceeve keâes heefjYeeef<ele keâerefpeÙes~ Skeâ keâcheveer kesâ

GlheeoeW kesâ efJe›eâÙe keâer efJeefYevve heæefleÙeeW keâer efJeJesÛevee keâerefpeÙes~

Define sale forecasting. Describe various methods

to forecast sales of a company's product.

Q. 6. efJeheCeve metÛevee heæefle keäÙee nw ? Ùen efJeheCeve DevegmebOeeve mes

efkeâme Øekeâej mebyebefOele nw ?

What is marketing information system ? How does

it relate to marketing research.
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Q. 7. GheYeeskeälee JÙeJenej kesâ iegCe–oes<e yeleeFÙes~

Explain merits and demerits of consumer

behaviour.

Q. 8. DeefYeØesjCee keâer ieeflekeâer Øeke=âefle mes Deehe keäÙee mecePeles nQ ?

What do you mean by dynamic nature of

motivation ?

Q. 9. ›eâÙe efveCe&ÙeeW kesâ efJeefYevve ØekeâejeW keâes mecePeeFÙes~

Explain different types of purchase decisions.

Q. 10. MRTP DeefOeefveÙece kesâ Devleie&le DevegefÛele JÙeeheej JÙeJenej keäÙee

nw ? mecePeeFÙes~

What are unfair trade practices as per MRTP Act ?

Explain.
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