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MARKETING MANAGEMENT

Time Allowed : Three Hours

Maximum Marks : 70

KeC[ - De

SECTION - A

veesš : efkeâvneR 10 ØeMveeW kesâ Gòej oerefpeS~ ØelÙeskeâ ØeMve kesâ Skeâ Debkeâ

nw~ 1×10=10

Note : Attempt any 10 questions. Each question carries

one mark.

Q. 1. (De) efjòeâ mLeeve keâer hetefle& keâerefpeÙes :

Fill in the blanks :

(1) efJeheCeve efveÙeespeve Skeâ ........... keâeueerve efJeheCeve

efveÙeespeve keâer Øeef›eâÙee nw~

Marketing planning is process of

_______ term marketing planning.

(2) ØeÛeej ........... neslee nQ~

Publicity is _______.

(3) JewÙeefòeâkeâ efJe›eâÙe ........... efJe›eâÙe keâer Skeâ efJeefOe

nw~

Personal selling is a method of

_______ selling.

(4) efJeheCeve efveÙeb$eCe keâe GòejoeefÙelJe ........... ØeyebOe

keâe neslee nw~

Marketing control is the responsibility of

_______ management.

(5) Úesšs Ghe›eâceeW kesâ efueÙes ........... DeefYecegKeer mebie"ve

GheÙeesieer neslee nw~

_______ oriented marketing organization

is suitable for small enterprises.

(ye) mener efJekeâuhe ÛegefveÙes :

Choose the correct alternative :

(6) efJeheCeve efveÙeespeve keâe meyemes DeefOekeâ ueeYe neslee

nw :

(De) efJeheCeve efJeYeeie keâes

(ye) Leeskeâ JÙeeheejer keâes

(me) Hegâškeâj JÙeeheejer keâes

(o) mJeÙeb Heâce& keâes

The greatest advantages of marketing

planning is :

(a) To Marketing Department

(b) To Wholesalers

(c) To Retailers

(d) To the Firm

(7) Skeâ efJe%eeheve keâe ØeLece GösMÙe neslee nw :

(De) ØeYeeJeer {bie mes mecØes<eCe keâjvee

(ye) efJeefveceÙe keâes Øeeslmeenve osvee
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(me) efJe›eâÙe ceW Je=efæ keâjvee

(o) «eenkeâ meblegef° ceW Je=efæ

The first objectives of an advertisement

is to :

(a) Communicate effectively

(b) Stimulate exchange

(c) Increase Sales Volume

(d) Enhance Customer Satisfaction

(8) ØeJele&ve efceßeCe ceW meefcceefuele nw :

(De) JewÙeefòeâkeâ efJe›eâÙe

(ye) efJe%eeheve

(me) efJe›eâÙe ØeJele&ve SJeb ØeÛeej

(o) Ghejesòeâ meYeer

Promotion mix includes :

(a) Personal Selling

(b) Advertising

(c) Sales promotion & publicity

(d) All of the above

(9) keâewve-mee keâLeve melÙe nw :

(De) ØeÛeej JÙeefòeâiele neslee nw

(ye) ØeÛeej nsleg efvecee&lee keâes keâesF& Yegieleeve veneR

keâjvee heÌ[lee

(me) ØeÛeej nsleg efvecee&lee keâes Yegieleeve keâjvee

heÌ[lee nw

(o) Ghejesòeâ ceW mes keâesF& veneR

Which statement is true :

(a) Publicity is personal

(b) Manufacturer need not to make

payment for the publicity

(c) Manufacturer has to pay for the

publicity

(d) None of the above

(10) Øeeflemheæe& keâe meecevee keâjves kesâ efueÙes DeefOekeâ

GheÙegòeâ nw :

(De) kesâvõerkeâjCe

(ye) efJekesâvõerkeâjCe

(me) kesâvõerkeâjCe SJeb efJekesâvõerkeâjCe

(o) Ghejesòeâ ceW mes keâesF& veneR

Which is more suitable to meet the

competetion :

(a) Centralization

(b) Decentralization

(c) Centralization and Decentralization

(d) None of the above

(11) mebyebOe efJeheCeve ceW cegKÙe he#ekeâej nw :

(De) «eenkeâ

(ye) Deehetefle&keâlee&

(me) efJelejkeâ

(o) Ghejesòeâ meYeer
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In the relationship marketing, the key

party is :

(a) Customer

(b) Supplier

(c) Distributor

(d) All of these

(12) nefjle efJeheCeve efvekeâšlece ™he mes mebyebefOele nw :

(De) heeefjefmLeeflekeâ efJeheCeve

(ye) heÙee&JejCeerÙe efJeheCeve

(me) Øeeke=âeflekeâ efJeheCeve

(o) Ghejesòeâ meYeer

Green marketing is closely related with :

(a) Ecological Marketing

(b) Environmental Marketing

(c) Natural Marketing

(d) All of these

KeC[ - ye

SECTION - B

veesš : efkeâvneR heeBÛe ØeMveeW kesâ Gòej oerefpeS~ ØelÙeskeâ ØeMve kesâ efueÙes 2

Debkeâ nw~ 5×2=10

Note : Attempt any five questions. Each question carries

2 marks.

Q. 2. Deefle ueIeg GòejerÙe ØeMve (25 mes 30 Meyo) :

Very Short Answer Type Question (25-30 words) :

(1) efJeheCeve efveÙeespeve keâer heefjYee<ee oerefpeÙes~

Define marketing planning.

(2) efJeheCeve mebÛeej mes keäÙee DeeMeÙe nw ?

What is marketing communication ?

(3) JewÙeefòeâkeâ efJe›eâÙe keâes mecePeeFÙes~

Clarify the personal sales.

(4) efJe%eeheve Øeefle keäÙee nQ ?

What is advertising copy ?

(5) efJe›eâÙe mebJeæ&ve keâer efkeâvneR oes efJeefOeÙeeW keâes mecePeeFÙes~

Explain any two method of sales promotion.

(6) «eenkeâ DeefYecegKeer efJeheCeve mebie"ve keäÙee nw ?

What is customer oriented marketing

organization ?

(7) «eenkeâeW kesâ meeLe mebyebOe keâer mLeehevee kewâmes nesleer nw ?

How relationship is built with customers ?

KeC[ - me

SECTION - C

veesš : efkeâvneR heeBÛe ØeMveeW kesâ Gòej oerefpeS~ ØelÙeskeâ ØeMve kesâ Ûeej Debkeâ

nw~ 5×4=20

Note : Attempt any five questions. Each question carries

4 marks.

Q. 3. ueIeg GòejerÙe ØeMve (250 Meyo) :

Short Answer Type Question (250 words) :

(1) efJeheCeve efveÙeespeve kesâ efueÙes mebie"ve keâes mecePeeFÙes~

Explain organization for marketing planning.

(2) pevemebheke&â keâer efJeMes<eleeSbB yeleeFÙes~

Explain the features of public relation.
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(3) efJe%eeheve ØeYeeJeeslheeokeâlee hej Skeâ efšhheCeer efueefKeÙes~

Write a note on advertising effectiveness.

(4) meceepe efJeheCeve keâes efkeâme Øekeâej ØeYeeefJele keâjlee nw ?

How society influence marketing ?

(5) ueeYeosÙelee efveÙe$ebCe keâer JÙeeKÙee keâerefpeÙes~

Discuss profitability control.

(6) Debleje&°^erÙe efJeheCeve ves efkeâve mecemÙeeDeeW keâe meecevee

keâjvee heÌ[lee nw ?

Discuss the problem faced in international

marketing.

(7) nefjle efJeheCeve keâer efkeâvneR Ûeej efJeMes<eleeDeeW keâes yeleeFÙes~

Explain any four characteristics of Green

Marketing.

KeC[ - o

SECTION - D

veesš : efkeâvneR leerve ØeMveeW kesâ Gòej oerefpeS~ ØelÙeskeâ ØeMve kesâ 10 Debkeâ

nw~ 3×10=30

Note : Attempt any three questions. Each question

carries 10 marks.

Q. 4. oerIe& GòejerÙe ØeMve (500 MeyoeW mes DeefOekeâ) :

Essay type question (more than 500 words) :

(1) efJeheCeve efveÙeespeve mes keäÙee DeeMeÙe nw ? efJeheCeve

efveÙeespeve keâer Øeef›eâÙee keâe JeCe&ve keâerefpeÙes~

What is meant by marketing planning ?

Discuss the process of marketing planning.

(2) ØeÛeej mes keäÙee DeeMeÙe nw ? ØeÛeej SJeb efJe%eeheve ceW

meceeveleeSB SJeb Devlej yeleeFÙes~

What is meant by publicity ? Explain the

similarities and difference between publicity

and advertising.

(3) efJe%eeheve yepeš keäÙee nw ? efJe%eeheve yepeš efveOee&jCe keâer

efJeefYevve efJeefOeÙeeW keâe JeCe&ve keâerefpeÙes~

What is advertising budget ? Describe the

various method of determining advertising

budget.

(4) efJeheCeve efveÙeb$eCe keâer efJeefYevve lekeâveerkeâeW keâe JeCe&ve

keâerefpeÙes~

Explain the various techniques of marketing

planning.

(5) efJeheCeve kesâ meeceeefpekeâ SJeb veweflekeâ henuegDeeW keâer efJeJesÛevee

keâerefpeÙes~

Discuss social and ethical aspects of

marketing.
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