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M.Com. (ISt Semester) Examination, 2021
MARKETING MANAGEMENT

Time Allowed : Three Hours

Maximum Marks : 70

gus - 3
SECTION - A
A - B 10 T & TR AT TS TT & T 3h
gl 1x10=10

Note : Attempt any 10 questions. Each question carries
one mark.
Q1. @) Rp =M & gfd B
Fill in the blanks :
(1) fouom FRE o6 ... HeE fagom

Marketing planning is process of
term marketing planning.

(2) WOR ......... g 2l
Publicity is :
(3) dafws fama ........... foma @ ve fafyr
2l
Personal selling is a method of
selling.
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(2)

(4) foquom o &1 SwRaRIE ... yaer
@ B gl
Marketing control is the responsibility of
management.
(5) B JUBAT & T ... R e
JTanT g g

oriented marketing organization
is suitable for small enterprises.
(@) @& fawer g
Choose the correct alternative :
(6) fauom Friem @& 9ed s ey &

g

(31) fauom foum &
(§) o TURT &
(F) PR URI B
(@) @I ®BY DI

The greatest advantages of marketing
planning is :
(a) To Marketing Department
(b) To Wholesalers
(c) To Retailers
(d) To the Firm
(7) ©F foem= @1 yom R B &
(31) Al 1 [ TN Al
(§) faFma & dicaes o
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(8)

(9)

(3)
@) fawa @ gfg o=
(@) TEd Ige ¥ Jha

The first objectives of an advertisement
is to :

(@) Communicate effectively

(b) Stimulate exchange

(c) Increase Sales Volume

(d) Enhance Customer Satisfaction

yace fasor # sffera @

(31 dafee fawa

(3) fosmo=

(@) fopa wadq v WR
(@) IRRE TN

Promotion mix includes :

(a) Personal Selling

(b) Advertising

(c) Sales promotion & publicity

(d) All of the above

BT P T @ -

(31 YR AfReTd &ar &

() WOR gg o @ o5 grae @
PRAT Yedl

(|) ¥R &g FEa & gae &=
EECII

(@) IRd d A DR &l

PITIOI
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(4)

Which statement is true :

(a) Publicity is personal

(b) Manufacturer need not to make
payment for the publicity

(c) Manufacturer has to pay for the
publicity

(d) None of the above

gl B GEAT RA b oy 31t

3ugeh @
(31)  PeraRoT
(§) fadbieRor

(¥) PUBOT U9 fap-aiaon

() 3IWRh § F DR &I

Which is more suitable to meet the
competetion :

(a) Centralization

(b) Decentralization

(c) Centralization and Decentralization
(d) None of the above

ey fqwoe § = teeR

(31) WUED

(§)  3mYfcamdr
(@) fo=e

(T) IRIB TN



(5)
In the relationship marketing, the key
party is :
(@) Customer
(b)  Supplier
(c) Distributor
(d) All of these
(12) &Ra fawm Fecanr wo & wdfta @
(31) uRRke  fauos
(§) uwieRoTg  fauoE
(F) wiphas  fauom
(@) IRRG T
Green marketing is closely related with :
(a) Ecological Marketing
(b) Environmental Marketing
(c) Natural Marketing
(d) All of these

guosg - d
SECTION - B
de ;e dfg gl & R afol TR@e ye & o 2
3w 2l 5x2=10
Note : Attempt any five questions. Each question carries
2 marks.
Q. 2. 3T dg IR 9 (25 F 30 =) :
Very Short Answer Type Question (25-30 words) :
(1) fquom fFRew & oRumr afsR|
Define marketing planning.
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Note :

(6)
(2) fauom AR ¥ T MW 7 P
What is marketing communication ?
(3) dafees fopa & wwesd|
Clarify the personal sales.
(4) fasmos ofq @@n & ?
What is advertising copy ?
(5) fawpa dasa @ Tl ar faferdl &1 Fwemsal
Explain any two method of sales promotion.
(6) UEd NNME fquvm e @ & ?
What is customer oriented marketing
organization ?
(7) TED & T GEY D WU B Al 7 P

How relationship is built with customers ?

Gos - 9
SECTION - C

el dfa gl & FWR AT TP Y29 F IR 376

gl 5x4=20

Attempt any five questions. Each question carries

4 marks.

g IR JeT (250 ) :

Short Answer Type Question (250 words) :

(1) fooom oM & o dmes & wHEgd|
Explain organization for marketing planning.

(2) SFEUS P TAvaw saEA|

Explain the features of public relation.
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(7)
fasm= yadicTeddr R Ue feuoht foRad|
Write a note on advertising effectiveness.
st fqwoe @ 59 yeR yafad a=ar & ?
How society influence marketing ?
el P @ e diford |
Discuss profitability control.
IR fquom o foq wwanli & |
HAT ST & ?

Discuss the problem faced in international
marketing.
gRd fauve & gl arR faemamsi & sasdl
Explain any four characteristics of Green
Marketing.
gus - §
SECTION - D

gl a9 Tl & IR AT 9IS 9 & 10 3id

3x10=30

Attempt any three questions. Each question

carries 10 marks.

A9 FRT T (500 =T T 3NH) |

Essay type question (more than 500 words) :

A :

gl
Note :
Q. 4

(1)
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fqoom fFiem ¥ T s 20 fouom
e & ufsar &1 quie BRI

PITIOI

(2)

(3)

(4)

(5)
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(8)
What is meant by marketing planning ?
Discuss the process of marketing planning.
TOR ¥ dT IR™ ¢ ? IR U9 fagmo #
YA Td 3R §disd|

What is meant by publicity ? Explain the
similarities and difference between publicity
and advertising.

fasmom asfc T & ? fase soc Fafkor &
fahm= foftrdt @1 avfe ool

What is advertising budget ? Describe the
various method of determining advertising
budget.

faoom Famor & o deier @1 aol=
DIt |

Explain the various techniques of marketing
planning.

fauom & wmfore v Afie geqstt o faaae
Hiford |

Discuss social and ethical aspects of
marketing.
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